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ELEVATE YOUR BUSINESS WITH THE PINE VISION TREE:

90-DAY GROWTH PLAN
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Growing a business is more than just hard work—it’s about having a clear vision and knowing the right 

steps to bring it to life. This infographic walks you through each crucial stage of business growth. Whether 

you're a startup or an established business aiming for your next big milestone, this guide provides a 

step-by-step plan to help you transform your vision into measurable progress. Let’s explore the strategies 

and actions that will lead you toward new heights and greater profits. Your journey starts here!

1ST STAGE

Discover your customers’ needs and the problems they 
face. Show how your brand can help them succeed. Make 

it clear what steps they should take next, explain how 
their life will improve with your help, and highlight the 

risks of not choosing you.

81% of consumers need to trust a 
brand before buying.

Customers generally need to see a 
logo 5 to 7 times to recall the brand.

SEO is crucial for local businesses because it boosts 
visibility, drives targeted local tra�c, strengthens your 

online presence, builds credibility, provides cost-e�ective 
marketing, enhances the user experience, and gives you a 

competitive edge in your local market.

SEO generates over 1,000% more 
tra�c compared to organic social 

media.

A logo is important because it helps people recognize 
your business, shows what you stand for, builds trust, 
makes you di�erent from competitors, and creates a 

strong, consistent identity.

A Google My Business profile boosts visibility in local 
search and Google Maps, enhances local SEO, and fosters 

stronger customer engagement. It allows you to showcase 
your business with photos and updates, collect and 

respond to customer reviews, and access valuable insights 
into customer interactions. Plus, it o�ers powerful free 

marketing opportunities to help your business stand out. 
Don’t forget to set up Google Maps as well.

82% of customers check online reviews 
before choosing a local business.

2ND STAGE

An o�er strategy helps by showing what people will get, 
how likely they are to get it, how long it will take, how 

much e�ort or money it will need, how it will be delivered, 
what extra bonuses are tied in, defining the urgency, 

giving a guarantee for peace of mind, and using a catchy 
headline to grab attention.

80% of American purchasers would 
buy from a new brand if o�ered

a discount.

94% of first impressions are based on 
website design.

Adding an interactive customer assessment form to your 
website helps you understand customer needs, enhances 
user experience, increases engagement, gathers valuable 

feedback, boosts conversions, and personalizes o�ers 
based on user preferences.

Businesses using online assessments 
see a 30% boost in lead generation.

A website works better with a clear header to grab 
attention, messages that create urgency, a special value to 
show why you’re unique, an easy guide to help users know 

what to do, simple paragraphs with more details, fun 
videos to show how things work, and clear prices to help 

visitors pick what’s best for them.

Nurture emails build relationships by providing valuable 
content, guiding leads through the sales funnel, increasing 

loyalty, and re-engaging inactive subscribers. Sales 
emails, on the other hand, directly promote products or 
services, highlight special o�ers, encourage immediate 

actions, focus on closing deals, and measure the 
e�ectiveness of promotional campaigns.

Segmented emails get 30% more 
opens and 50% more clicks than 

unsegmented ones. 

61% of marketers say generating 
tra�c and leads is their biggest 

challenge.

A lead-generating PDF helps by capturing leads, growing 
your email list, o�ering valuable information, establishing 
your authority, encouraging interaction, qualifying leads, 

supporting the sales funnel, providing a free service, 
pinpointing customer problems, and guiding them toward 

further engagement.

Landing pages boost conversion goals by improving lead 
generation, increasing conversion rates, enhancing 
tracking and analytics, targeting di�erent audience 

segments more e�ectively, reducing distractions, making 
ads more e�ective, and allowing for testing and 

optimization to achieve better results.

3RD STAGE

Using Google Ads can boost your profits by generating 
leads, promoting high-value o�ers, increasing website 

tra�c, enhancing brand visibility, optimizing campaigns 
for better ROI, expanding market reach, and upselling or 

cross-selling to existing customers.

Google Ads receive 65% of clicks for 
buying focused keywords, compared 

to 35% for organic results.

Personalized CTAs convert 42% 
more visitors than generic ones.

A sales page drives sales by showcasing products or 
services, highlighting special o�ers, building trust with 
testimonials and guarantees, boosting conversions with 

persuasive messaging, enhancing user experience, tracking 
performance with detailed analytics, and integrating with 

marketing campaigns for a seamless customer journey.

A/B testing sales pages can boost 
conversion rates by up to 49%.

4TH STAGE

Business coaching o�ers benefits like clearer goals and 
strategies, increased accountability, skill development, 
e�ective problem-solving, improved performance, an 

objective perspective, networking opportunities, strategic 
planning support, and boosted confidence.

Executive coaching o�ers a
788% ROI.

Customers engaging on social media 
spend up to 40% more long-term.

Sales training boosts business profitability by sharpening 
sales skills for more e�ective closing, enhancing 

communication to better engage customers, building 
confidence to handle objections, increasing conversion 

rates, teaching e�ective techniques, achieving sales 
goals, fostering team collaboration, and adapting to 

market changes to seize more opportunities.

70% of salespeople lack formal 
training.

Social media boosts brand awareness, enhances customer 
engagement, enables targeted advertising, improves 

customer service, distributes content e�ectively, provides 
valuable market insights, o�ers cost-e�ective marketing, 
builds communities, drives website tra�c, and facilitates 

real-time communication.

And there you have it—those are all the steps you need! It may feel overwhelming at first, but each 

stage is manageable with a bit of time and focus. You’ll learn as you go and applying that knowledge 

will get easier. My goal is to guide you as your business, profits, and freedom grow to new heights! 

Reach out to me directly, if you're serious about taking your business to the next level.
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